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General Insights

1. In 2024 and the first half of 2025, the media market in Bulgaria stayed stable, with TV and digital advertising remaining key channels for brands. 

Advertisers continued to use a mix of media to make their campaigns more visible and relevant for different audiences. TV kept its position as 

the most cost-effective option, offering the lowest cost per thousand impressions (CPT), even as digital became more important.

2. Digital advertising kept growing, mainly because of the rise in online shopping, faster digitalization of businesses, and the increased use of 

mobile devices. Advertisers focused on performance-based channels like social media and search, where results are easier to track and 

measure. 

3. Radio continued to grow as well, helped by better audience data and the popularity of audio content. New investments in online radio and 

streaming platforms, along with the rising interest in podcasts, made radio more attractive to advertisers, especially for mobile and urban 

audiences.

4. Print media continued to decline in its paper form but remained active online. Many publishers focused on digital formats, using multimedia 

content and search optimization to stay relevant and reach new readers.

5. The cinema industry had a strong comeback. In 2024 and early 2025, ticket sales stayed high—above pre-COVID levels. New movie releases, 

better cinema experiences, and more interest in local films helped bring people back to the theaters. Despite streaming platforms, people still 

enjoy going to the movies together.

6. In October 2023, the market welcomed Media Research Hub - a media research platform providing invaluable data for more than 400 media 

channels in Bulgaria. The platform quickly became instrumental for media, agencies and advertisers, empowering them to formulate effective 

media strategies based on comprehensive audience insights.

7. Overall, the media market in Bulgaria showed flexibility, creativity, and the ability to adapt to change. As audience habits and technology keep 

evolving, everyone in the industry—from media to advertisers—needs to stay up to date and ready to adjust.
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SOCIODEMOGRAPHIC & ECONOMIC FACTS
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per capita

€ 4 162
* Q2 2025

Gross domestic 
product

€26,7bln
* Q2 2025

Under 15 15-24 25-34 35-44 45-54 55-64 65-74 75+

902 K 610 K 614 K 872 K 989 K 907 K 860 K 684 K

14 % 9 % 10 % 14 % 15 % 14 % 13 % 11 %

Population age structure 2024*
absolute and in % 

Source: GDP- national level - Second quarter of 2025 - preliminary data   https://www.nsi.bg/en/press-release/gross-domestic-product-gdp-national-level-8782

Total Population

6,43mln
* 2025
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ADVERTISERS’ MOST PREFERRED MEDIA
CHANNELS ARE TV AND DIGITAL MEDIA

TV ONLINE OOH RADIO PRINT

Net Media Mix € Total Advertising Market
In % and million €, est. 2025*

CINEMA

Source: BACA est. 2025* 

193 € 138 € 29 € 13 € 3 € 0.7 €

51 % 37 % 8% 3% 1% 0.2%
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Source: GARB 2025

TV Highlights
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Average time spent
watching TV 

5:24 
hours/day.

Gross TV spending increased by

27% compared to the same 

period last year

TV clutter decreased by 

1% to 22 337 ad 

spots aired per day (avg.).
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96% 4%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Cum. ad expenditures - Top 10 industries

Cum. ad expenditures - remaining industries

Competition Share - Top 5 Companies
in million € / company count, 2024
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Top 10 industries account for 
96% TV ad market share.

Top 10 industries TV
in million € and in % of total ad investments 

Total Gross TV ad 
investments H1 2025:

1 400 
mil €
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Competition share - top 10 industries
 in % ,  H1 2025

Pharmaceuticals 475.4 34.0%

Retail & Online Stores 252.7 18.1%

Food 188.9 13.5%

Cosmetics 153.0 10.9%

Drinks 107.8 7.7%

Household Chemistry 62.9 4.5%

Telecommunications 43.9 3.1%

Motoring 22.8 1.6%

Finance 22.2 1.6%

Hobby. Fashion. Sport 17.4 1.2%

M
E

D
I

A
 

O
V

E
R

V
I

E
W

 
B

U
L

G
A

R
I

A
 

|
 

H
1

 
2

0
2

5



Top TV advertisers in different categories for H1 2025

M
A

R
C

H
 

2
6

Pharmacy Retail outlets Foods Cosmetics MotoringDrinks
Household 
chemistry

FinanceTelecommun
ications

Hobby. Fashion. 
Sport

Top 5 TV Advertisers of Top 10 Industries
in million €, H1 2025

7
2

6
3

5
4

3
5

2
7

3
5

3
3

2
1

2
0

1
6

4
0

2
9

1
9

1
1

1
0

3
0

1
2

1
1

1
0

9

2
2

1
7

1
2

1
2

9

1
4

1
3

1
1

7 5

1
4

1
3

8
2 2 4 3 3 2 2 4 3 2 2 2 3 2 1 1 1

S
T

A
D

A
N

A
T

U
R

P
H

A
R

M
A

N
A

T
U

R
 P

R
O

D
U

C
T

F
O

R
T

E
X

N
E

O
P

H
A

R
M

K
A

U
F

L
A

N
D

L
ID

L
A

L
L

E
G

R
O

 G
R

O
U

P
T

E
C

H
N

O
P

O
L

IS
B

IL
L

A

F
E

R
R

E
R

O
M

O
N

D
E

L
E

Z
F

R
O

N
E

R
I

B
E

L
L

A
N

E
S

T
L

E

L
'O

R
E

A
L

H
E

N
K

E
L

B
E

IE
R

S
D

O
R

F
P

R
O

C
T

E
R

 &
 G

A
M

B
L

E
F

IC
O

S
O

T
A

C
A

R
L

S
B

E
R

G
K

A
M

E
N

IT
Z

A
T

Y
M

B
A

R
K

Z
A

G
O

R
K

A
C

O
C

A
 C

O
L

A
 C

o
.

H
E

N
K

E
L

F
IC

O
S

O
T

A
P

R
O

C
T

E
R

 &
 G

A
M

B
L

E
R

E
C

K
IT

T
 B

E
N

C
K

IS
E

R
U

N
IL

E
V

E
R

Y
E

T
T

E
L

A
1

V
IV

A
C

O
M

S
T

O
R

Y
T

E
L

S
A

M
S

U
N

G
 E

L
E

C
T

R
O

N
IC

S

K
IA

 M
O

T
O

R
S

M
O

T
O

 P
F

O
H

E
S

O
F

IA
 F

R
A

N
C

E
 A

U
T

O
R

E
N

A
U

L
T

 D
A

C
IA

T
M

 A
U

T
O

 S
O

F
IA

C
R

E
D

IS
S

IM
O

M
B

L
S

 M
E

D
IA

 G
R

O
U

P
P

O
S

T
B

A
N

K
 /

 E
U

R
O

B
A

N
K

4
 F

IN
A

N
C

E
D

A
T

A
M

A
X

 S
Y

S
T

E
M

…

B
R

O
B

E
T

 L
IM

IT
E

D
F

E
L

Y
X

 T
O

Y
S

S
K

E
C

H
E

R
S

H
U

A
W

E
I 

T
E

C
H

N
O

L
O

G
IE

S
B

E
T

A
N

O
 B

G

Source: GARB 2025

M
E

D
I

A
 

O
V

E
R

V
I

E
W

 
B

U
L

G
A

R
I

A
 

|
 

H
1

 
2

0
2

5



BTVNOVA TV

BNT 1

Other

DIEMA FAMILY

DIEMA

BTV STORY (BTV LADY)

KINO NOVA

NOVA NEWS

BTV CINEMA

BTV ACTION

STAR Crime (FOXCRIME)

BTV COMEDY

STAR Channel (FOX)

DISCOVERY CHANNEL

NATIONAL GEOGRAPHIC

DIEMA SPORT

STAR Life (FOXLIFE)
NICK JR NICKELODEON

CARTOON NETWORK

EURONEWS BULGARIA 
(TV EVROPA)

NAT GEO WILD

DIEMA SPORT 2

Source: GARB 2025

TV Channels Profile (Age/Gender) for H1 2025
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Age and Gender Profile of Top 25 TV Channels
in %, H1 2025

younger, female

younger, male

older, female

older, male

65 y.o.25 y.o. 45 y.o.

TV audience in Bulgaria is 

clustered around major channels 

like NOVA TV, bTV, and STAR 

Channel, which attract viewers with 

medium to high age index (55–

60) and balanced gender split 

(around 50–60% female). 

Smaller channels and niche 

platforms serve more segmented 

audiences, while outliers on the left 

suggest channels with a younger 

or more male-skewed profile.
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0 200 400 600 800 1000 1200

NOVA TV - Hawaii Five-0

NOVA TV - On Focus

NOVA TV - Deal or no deal

NOVA TV - The dream home

NOVA TV - News block

BTV - To Tell the Truth

BTV - Tulsa King

NOVA TV - The mothers

BTV - News block

NOVA TV - Power Couple

BTV - Don't Forget The Lyrics

BTV - Koya e tazi pesen? (Name that Tune?)

NOVA TV - Kitchen Nightmares

BTV - Az obicham Bulgariya (I Love My Country)

BTV - The Biggest Loser

BTV - Who Wants to be a Millionaire?

NOVA TV - Fish on the cake

BTV - Guess My Age

NOVA TV - Sesame Tournaments of Will

BTV - Brigade New Home

BTV - The Bachelor

BTV - Why, Mr. Minister

NOVA TV - Hell’s Kitchen Bulgaria

BTV - Who knew?

NOVA TV - Your Face Sounds Familiar

3.7

3.8

4.0

4.1

4.5

4.7

5.4

5.6

6.6

7.7

7.9

10.8

15.0

19.1

20.2

21.2

23.9

25.7

29.8

32.1

35.5

75.8

81.2

222.8

242.1

0 50 100 150 200 250 300

HISTORY CHANNEL

TLC

DIEMA SPORT 2

EUROSPORT

NAT GEO WILD

EURONEWS BULGARIA (TV EVROPA)

STAR Life (FOXLIFE)

EUROCOM

DIEMA SPORT

NATIONAL GEOGRAPHIC

DISCOVERY CHANNEL

STAR Channel (FOX)

BTV COMEDY

STAR Crime (FOXCRIME)

BTV ACTION

BTV CINEMA

NOVA NEWS

KINO NOVA

BTV STORY (BTV LADY)

DIEMA

DIEMA FAMILY

OTHER

BNT 1

NOVA TV

BTV

Source: GARB 2025

TOP TV Channels RTGs for H1 2025
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Top 25 Channels AVG Daily Ratings - Adults 18+ 
in ‘000 viewers

Top 25 TV Formats - Adults 18+ 
in ‘000 viewers
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ONLINE ADVERTISED CATEGORIES FOR H1 2025
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Pharmacy

Retail outlets Hobby. Fashion. 
Sport

Drinks

Finance Telecommun
ications

Source: Bannermonitoring.com, H1 2025

TOTAL H1 2025 10 561 772 1 155 1 336 4 005

Categories Ads Count Advertisers Brands Campaigns

RETAIL AND ONLINE STORES 2 237 189 229 236 1 269

SPORTS. GAMES. LEISURE ACTIVITIES 1 771 815 40 40 183

PHARMACY, MEDICAL SERVICES AND PRODUCTS 842 611 93 165 259

CULTURE. EDUCATION. PUBLISHING. EVENTS 837 514 96 99 261

DRINKS 781 113 45 69 124

TRANSPORT. AUTOMOBILISM. FUELS 576 611 78 92 348

TELECOMMUNICAITONS 550 762 11 11 109

FINANCIAL SERVICES 500 155 66 71 239

COSMETICS AND PERSONAL HYGIENE 450 791 40 57 133

FOODSTUFFS 439 594 45 65 103

TOURISM 362 705 77 81 228

IT. HARDWARE. SOFTWARE. OFFICE EQUIPMENT 270 212 33 33 71

INSURANCE AND SOCIAL SECURITY 214 619 19 19 38

CONSTRUCTION AND REPAIRS, HOME FURNISHINGS 186 499 101 104 195

INDUSTRY. PRODUCTION MEANS. AGRICULTURE 145 917 48 55 118

INSTITUTIONS. ORGANIZATIONS. PUBLIC CAMPAIGNS 125 157 18 18 28

WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES 66 904 34 34 96

OTHER 201 604 82 87 203
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Source: Media-Research-Hub.com, September 2024 – June 2025

TV & ONLINE MEDIA GENERATE HIGHEST REACH FOR SHORTEST TIME
(Weekly Reach)

3 873 109
3 726 594

3 097 821 3 083 760

1 576 380

1 240 228

514 003

INTERNET TV OUT OF HOME RADIO NEWSPAPERS MAGAZIES CINEMA
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MEDIA USAGE BY TIME SLOTS

0

500 000

1 000 000

1 500 000

2 000 000

2 500 000

3 000 000

3 500 000

07: 00 - 10:00 10: 00 - 13:00 13: 00 - 16:00 16: 00 - 19:00 19: 00 - 22:00 22: 00 - 01:00

TV INTERNET NEWSPAPERS MAGAZINES RADIO OUT OF HOME CINEMA

Source: Media-Research-Hub.com, September 2024 – June 2025
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Fingerprint of the 
Highest Reach Media

Source: Media-Research-Hub.com, September 2024 – June 2025
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Social Networks
81% Shopping

75%
Banking

65%

Search
75%

TV content
34%

Videos
51%

News
64%

Games
38%

Music
52%

Navigation
49%

Communication (email, chat, 
calls)
75%

Betting
12%

Podcasts
23%

Audio 
books
13%

FOREX
4%

Stocks
5%

Crypto
7% NFT

3%

AI chatbots
19%

INTERNET IS 
ESSENTIAL FOR 

VARIOUS ACTIVITIES:
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NEWS

DEVICES 
OWNED/USED:

Source: Media-Research-Hub.com, September 2024 – June 2025
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Source: Media-Research-Hub.com, September 2024 – June 2025

Net Info (part of NBG) are the BIGGEST Online Media Group in Bulgaria
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Top 25 BG Media Groups
Weekly Users, All 16-74

Top 25 BG Websites
Weekly Users, All 16-74

342 961

350 906

360 830

366 367

389 395

401 827

411 327

418 154

428 918

439 337

484 200

484 321

488 268

494 041

507 252

512 115

568 149

572 384

575 420

618 386

717 961

740 582

952 686

1 063 244

1 352 473

News.bg

Edna.bg

Broshura.bg

Actualno.com

Petel.bg

Cars.bg

Superdoc.bg

Sportal.bg

Imot.bg

Dnevnik.bg

Dnes.bg

Novini.bg

24chasa.bg

Dir.bg

Btv.bg

Mobile.bg

Nova.bg

Vesti.bg

Grabo.bg

BG-Mamma.com

Jobs.bg

Bazar.bg

Sinoptik.bg

Olx.bg

Abv.bg
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137 209

143 173

157 072

252 244

301 445

410 528

417 627

442 287

482 868

538 798

565 959

618 386

685 717

709 658

839 312

981 396

992 524

1 063 244

1 346 088

1 351 300

1 490 765

2 743 443

AgriGate Media

BGnes

Flagman

Off Media

IA Blitz

VsichkiOferti.bg MG

Nobinite Group

SBB Media

MG24

Webground

Dir.bg

Neg.bg

MGB

Economedia

WMG

Sportal MG

Jobs.bg

OLX

bTV Web

Investor.bg

Rezon Media

Net Info



Binar.bg
Tennis TVVimeo

SkyShowtime
Fusion TV (Bulsatcom)

B Box (Bulsatcom)

Amazon Prime

Apple TV

Disney+
Rakuten

Voyo

Btvplus.bg

Storytel

Play Diema Xtra

Yettel TV

Xplore TV (A1)

Play.nova.bg

Spotify free (with ads)

Vbox7.com

Max (HBO Max)

EON (Vivacom)

Netflix

Streaming Platforms in Bulgaria
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younger, female

younger, male older, male

older, female

16 y.o. 44 y.o. 74 y.o.29 y.o. 59 y.o.

Top 25 Streaming Platforms
Weekly Users, All 16-74

101 274

101 443

102 522

113 555

118 827

134 045

150 221

157 016

204 394

205 342

228 650

238 585

252 974

267 618

273 370

305 815

314 840

335 209

403 339

422 518

486 909

676 395

697 283

706 549

2 063 764

SkyShowtime

Fusion TV…

B Box (Bulsatcom)

Apple iTunes

Amazon Prime

Apple TV

Twitch

Disney+

Youtube paid (no…

Rakuten

Voyo

Btvplus.bg

Storytel

Spotify paid (no ads)

Play Diema Xtra

Yettel TV

Eurosport

Xplore TV (A1)

Play.nova.bg

Spotify free (ads)

Vbox7.com

Max (HBO Max)

EON (Vivacom)

Netflix

Youtube free (ads)

Source: Media-Research-Hub.com, September 2024 – June 2025
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FB paid 
(no ads)

Signal

Reddit

Google
Chat

Google Meet

Zoom

Yahoo Mail

Teams

X (Twitter)

LinkedIn

Pinterest

Telegram

WhatsApp

TikTok

Instagram free (with ads)

Gmail

FB Messenger

FB free 
(with ads)

Viber

Social Media and Communication Platforms in Bulgaria
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younger, female

younger, male older, male

older, female

16 y.o. 44 y.o. 74 y.o.29 y.o. 59 y.o.

Top 25 Social & Comm. Platforms
Weekly Users, All 16-74

51 731

55 310

101 729

110 897

175 818

180 681

209 779

216 061

286 851

290 061

331 773

341 933

341 996

366 575

476 083

674 800

808 153

1 017 775

1 297 089

1 492 391

1 957 079

2 383 425

2 649 056

2 783 811

IG paid (no ads)

FB paid (no ads)

Tinder

Signal

Threads

Reddit

Google Chat

Google Meet

Zoom

Snapchat

Discord

Yahoo Mail

Teams

X (Twitter)

LinkedIn

Pinterest

Telegram

WhatsApp

TikTok

IG free (with ads)

Gmail

FB Messenger

FB free (with ads)

Viber

Source: Media-Research-Hub.com, September 2024 – June 2025
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Radio offers both national 
coverage communication and 
well-targeted local 
campaigns
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Available Radio 
Stations per 
District Town
in number of stations

€12 M+
Billings

Source: predavatel.com

* Stations from nearby districts that can still be heard are not included

SOFIA

PLOVDIV

VARNA

BURGAS

STARA ZAGORA

BLAGOEVGRAD

PLEVEN

RUSE

VELIKO 
TARNOVO

PAZARDHZIK
HASKOVO

SLIVEN

VIDIN

VRATSA

MONTANA
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The radio market is very fragmented with genre and 
coverage being key for audience share
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21%

29%

30%

63%

# of stations: 53

Weekly Reach of the Main Radio Groups 
in % A 16-74

Top 25 Radio Stations Weekly Reach
in number of people A 16-74

RADIOPLAY MEDIA GROUP

FRESH RADIO GROUP

NOVA RADIO GROUP

BTV RADIO GROUP

0 200 000 400 000 600 000 800 000 1 000 000

Radio Focus

Jazz FM

Radio Nova

Avtoradio

Melody

BTV Radio

Bulgaria On Air

Nova News

Magic FM

BNR Hristo Botev

Radio Veronica

Radio Vitosha

FM + Radio

BNR Horizont

The Voice

Radio Fresh!

Radio Veselina

Z-Rock

City Radio

Darik Radio

Radio 1 Rock

Radio N-Joy

BG Radio

Radio 1

Radio Energy

Source: Media-Research-Hub.com, September 2024 – June 2025
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Print media reaches additional audience online
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Overview - Largest Publishers and Titles
Weekly Reach in % A 16-74

Top 25 Print Titles by Weekly Reach
in number of people A 16-74

6%

8%

12%

19%

33%

35%
MEDIA GROUP BULGARIA

SBB MEDIA

NOVA BROADCASTING GROUP

ECONOMEDIA

ATTICA

INVESTOR

0 200 000 400 000 600 000 800 000

Auto Bild

Hunting and fishing

Bulgaria On Air

Treta Vuzrast

Cosmopolitan

Spisanie 8

Tema Sport

Idealen Dom

EVA

Manager

Cosmos

Bulgaria Dnes

Maritsa

Zdraven Zhurnal

Zhenata Dnes

Nash Dom

Kulinaren Zhurnal

Weekend

Zhurnal za Zhenata

Standard

Capital

Trud

National Geographic

Telegraph

24 Chasa

Source: Media-Research-Hub.com, September 2024 – June 2025
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Cinema VISITS grow confidently back towards pre-pandemic levels
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Cinema Audience by years
In ‘000 tickets sold

TOP 20 cinema movies H1 2025
Income in USD

Source: New Age Media 2016-2025

5 432     

4 821     4 903     

1 243     

2 511     

3 849     

4 438     4 550     

2017 2018 2019 2020 2021 2022 2023 2024

# of cinema halls: 160+
0 100 200 300 400 500 600 700

Karate Kid: LEGENDS

Zhestokiyat pat

The Accountant 2

Dogs at  the Opera

Ballerina

Vasko & the violin

F1: The Movie

Final Destination: Bloodlines

How to Save the Immortal

Don't close your eyes

Miraculous: Ladybug and Cat Noir: The Movie

A Working Man

Wingless

How to train your Dragon

Mission Impossible: The Final Reconing

Asterix le secret de la potion magique

Pochivkata

The Minecraft Movie

Lilo & Stitch

GUNDI: Legend of Love
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SOFIA, BULGARIA

THANK YOU
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