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Introduction to Media Overview
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The advertising market in 2020 was shaken by the enormous challenges that COVID 19 presented before both advertisers and

medi a. |l ncreased TV and digital media consumption and thedl ockdow

brought back investments in some media to 2019 levels by the end of the year. Other media, directly influenced by anti-COVID 19
measures, like cinema, indoor and outdoor advertising and events, are expected to start bouncing back no earlier than H2 2021.

In the beginning of April Nova Broadcasting Group announced the group has decided to discontinue working with Nielsen and to

adopt GARBOGs audience measurement and monitoring data for i1ts por
advertising market is working with a single TV measurement and reporting system. For this reason, we have decided to report

all TV media data based on GARB since QL1 in order to facilitate data continuity across all reports for 2020.

We hope you find the Overview interesting and useful. Enjoy reading it!
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