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Introduction to Media Overview

The analyses and trends outlined in this media overview present Medi a
reading of all available data and are | argely based on the agencyodos ex
direct media buyer, our know-how, and our perception of the current frame of mind of

both clients and media.

Despite the overall confusion stemming from the various data sources, several trends
are confirmed by both gross and net data:

The media Ad market shows stable growth, with ad investments shifting to channels
that provide for effective and efficient media campaigns that can be measured and

evaluated.

Media consolidation facilitates multi-channel deals and execution of cross-platform
campaigns that tackle the changing pattern of media consumption.

The following pages aim at providing businesses with a glimpse of what we do and a
snapshot of the media landscape we all navigate through. We hope you enjoy reading it.

Source: Media Club Strategic Insights 2018, Bulgaria m e d | a C | U D
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